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Sales Generated From Webrooming
2012 2017
1.2 TRILLION from Webrooming 1.8 TRILLION from Webrooming
(e fe e [e] Forrester reports that webrooming Fofe e Ie o]
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Showrooming vs. Webrooming

Showrooming

Did research in-store, but purchased online 5.4 Storesvisited on Black Friday

on average by Showroomers

LAEAE8 Dollars Spent on Black Friday

Webrooming

Did research on-line, but purchased in-store 4,9 Stores visited on Black Friday

on average by Webroomers

-! - D80 $402 Dollars Spent on Black Friday
g g g on average by Webroomers
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